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 STREET, Celia <Celia.Street@health.gov.au>; GOODCHILD, Tiali <Tiali.Goodchild@health.gov.au>; PATERSON, 
Carolyn <Carolyn.Paterson@health.gov.au>; @health.gov.au> 

 In confidence - Hard Solo [SEC=OFFICIAL:Sensitive] 

Please find attached on a confidential basis
Solo that will be released publicly tomor

ENTHAS BEEN RELEAS

 an embargoed copy of the ABAC media release and decision on Hard 
row (Thursday 16 Novemb

ACT 

er). 

The ABAC adjudication panel has determined that the packaging of Hard Solo breached the ABAC Code by having 
strong and evident appeal to minors. The producers of Hard Solo, Carlton and United Breweries, have accepted the 
decision and have advised that they will immediate

ENT OF 

ly cease fu

HEALTH AND A
INFORMATION 

rther orders for production of this packaging. 

We will review the attached determination in

 OF 

 detail and provide further advice. 

Please note the attached is not for further distribution 
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From: 

s22

s47F

Sent: Wednesday, 15 November 2023 10:10 AM 
To: 
Cc: STREET, Celia; GOODCHILD, Tiali; PATERSON, Carolyn; 
Subject: RE: In confidence - Hard Solo [SEC=OFFICIAL:Sensitive] 

s22
s22

Thank for this s22 can we please have media lines for tomorrow and a QTB prepared. 
Best, 
s4
7F

From: @health.gov.au> s22

Sent: Wednesday, 15 November 2023 9:57 AM 
To: @Health.gov.au> s47F

Cc: 
s22

Subject: 

Hi s47F

Kind regards 

– Drug 
Alcohol and Other Drugs 

s22

s22
s22

Population Health Division | Primary and Community Care Group 
Australian Government, Department of Health and Aged Care 

s22 @health.gov.au 
Location: Sirius 

PO Box 9848, Canberra ACT 2601, Australia 

s22

The Department of Health and Aged Care acknowledges the traditional owners of country throughout Australia, and their continuing 
connection to land, sea and community. We pay our respects to them and their cultures, and to all Elders both past and present. 
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Media Release 
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EMBARGOED UNTIL 16 NOVEMBER 2023 AT 9AM AEDST 

Australia's Responsible Alcohol Marketing Scheme 

16 November 2023 

Hard Solo Packaging - ABAC Panel Decision Released 

The ABAC Adjudication Panel (Panel) has determined that the packaging (can design) of the 
Ready to Drink alcohol beverage (RTD) 'Hard Solo' has breached the ABAC Responsible Alcohol 
Marketing Code (Code). The Panel's decision followed the receipt of multiple public complaints 
raising concerns that the brand name and can design of the product strongly appeals to minors. 

"The Panel decided that the packaging breached the standard contained in Part 3(b )(i) of the Code 
by having strong or evident appeal to minors. This followed careful consideration of the public 
complaints and the detailed submissions from Carlton & United Breweries (CUB), the producers of 
Hard Solo. The process involved CUB seeking a re-hearing of the Panel's earlier provisional 
determination." ABAC Panel Chair, Professor Michael Lavarch said 

C\ 

"This decision was the first occasion the Panel has been called upon to assess the packaging of 
an RTD product with a brand name and core branding elements taken from a well-established and 
iconic soft drink brand. 

"Cl.JS were careful to devise a packaging design th~t identified Hard Solo as an alcoholic beverage 
and not a s~ft drink. However, the Panel believec!,e reasonable person woulclprobably ~ erstand 
that as a household soft cjrink l:5rand founa in anfest imated 1. 7 million homes, stocked in ,.J 
su ermarkets and convenience stores and m1rketed:I rreely without the restrictions placea on 
alco ol products, Solo was an entirely familiar and relatab e brand to minors. Using the Solo name 
and other branding features on Hard Solo would e evate the appeal of Hard Solo and create an 
illusion for minors of a smooth transition from the non-alcoholic to alcoholic variant of Solo.' 

"Hard Solo was a novel case in that previous RTD packaging designs considered by ABAC had 
been built upon emphasising an alcohol type or a well-known alcohol brand being combined with a 
soft drink such as cola or ginger ale. Hard Solo packaging in contrast is led by the brand 
recognition of Solo soft drink. Because of the novel issue, the number of complaints spread over a 
month and the two-stage process for final decisions on brand names and packaging, the Panel 
determination was lengthy, and the process has taken several months to finalise. Most ABAC 
decisions are made within 30 days." 

CUB have accepted the decision and have advised that in accordance with the ABAC Rules they 
have immediately ceased further orders for production of this packaging. Transition provisions 
apply to pre-existing stocks. 

The ABAC Independent Chair, the Hon Tony Smith added "I am satisfied that the Panel has adopted a 
rigorous and considered process in making this landmark decision. The independence and integrity of the 
Panel and its combined expertise in law, public health and media is crucial in ensuring that its decisions are 
consistent with the ABAC Code standards, that are developed to reflect community expectations." 

More information about the Code is also available at: http://www.abac.org.au/ 

[ENDS] 

Media Contact: Jayne Taylor on info@abac.org.au or 0411 700 225. Page 1 of 2 
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Background: 

• The ABAC Scheme is a core component of the regulatory regime applying to alcohol 
marketing in Australia . It is a not for profit industry initiative with the aim of alcohol marketing 
occurring consistently with standards of good practice. ABAC regulates alcohol marketing and 
provides education and advice to alcohol marketers to promote responsibility and high 
standards. The ABAC Scheme is: 

o Governed by a Management Committee comprised of industry, government and 
advertising representatives; 

o Funded by industry via membership levies, direct signatory fees and pre-vetting fees. 

• Alcohol promotion and marketing is a shared regulatory space between direct government 
regimes and industry initiatives such as ABAC. The ABAC standards apply over and above: 

o the Federal Competition and Consumer Act and State Fair Trading legislation; 
o State and Territory Liquor Licensing alcohol promotion requirements ; 
o Australia New Zealand Food Standards Code; 
o the Australian Association of National Advertisers Code of Ethics; ~ 
o the Commercial Television Industry Code of Practice; 
o the Commercial Radio Code of Practice; and 
o the Outdoor Media Association Code of Ethics and Alcohol Advertising Policy. 

• ABAC does not regulate physical alcohol beverages nor decide whether alcoholised soft 
drinl<s ghould be permitted in the Australian market, those are matters for Government 
regulators; 

• ABAC encourages respornsibility in alcoho1 packaging/marketing before it reaches the market 
in a variety of ways, inclU(tling development of strong Code standards, industry training on 
those standards, pi:;.oactb.,e compl iance moni orioo,and gre-vettl r:ig advice - in 2022 17~ of 
pre-vetting requests were for material that was rejected and never reached the market; 

• The ABAC system also includes the safety net of the independent complaints system - public 
complaints that raise ABAC issues will receive an independent hearing by an expert Panel, 
regardless of whether pre-vetting advice was obtained, the Panel is the final arbiter; 

• The ABAC Adjudication Panel comprises 5 members including two public health experts and two 
members with experience in media or marketing. The chair of the Panel is former Commonwealth 
Attorney-General, Professor Michael Lavarch. 

• Statistically there is a very high correlation between advice given in pre-vetting and Panel 
determinations, however on occasions the Panel reaches a different conclusion - this can arise in a 
novel case such as this or where the marketing material calls for an 'on-balance' decision where 
reasonable minds could disagree on whether the communication does or does not meet community 
expectations as embodied in the Code standards. 

• Pro-active measures combined with reactive expert complaints adjudication ensures a 
rigorous system that works within the principles of procedural fairness. 

Page 2 of 2 
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¢ƘŜ !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘ ƛǎ ŎƻƳƳƛǘǘŜŘ ǘƻ ǇǊŜǾŜƴǘƛƴƎ ŀƴŘ ƳƛƴƛƳƛǎƛƴƎ ŀƭŎƻƘƻƭπǊŜƭŀǘŜŘ ƘŀǊƳǎ ŀƳƻƴƎ ƛƴŘƛǾƛŘǳŀƭǎΣ 
ŦŀƳƛƭƛŜǎ ŀƴŘ ŎƻƳƳǳƴƛǘƛŜǎΣ ŀǎ ƻǳǘƭƛƴŜŘ ƛƴ ǘƘŜ bŀǘƛƻƴŀƭ !ƭŎƻƘƻƭ {ǘǊŀǘŜƎȅ нлмфςнлнуΦ ! ƪŜȅ ǇǊƛƻǊƛǘȅ ƛƴ ǘƘƛǎ ǎǘǊŀǘŜƎȅ ƛǎ 
ΨƳŀƴŀƎƛƴƎ ŀǾŀƛƭŀōƛƭƛǘȅΣ ǇǊƛŎŜ ŀƴŘ ǇǊƻƳƻǘƛƻƴΩΣ ǿƛǘƘ ŀƴ ƻōƧŜŎǘƛǾŜ ǘƻ ƳƛƴƛƳƛǎŜ ǘƘŜ ǇǊƻƳƻǘƛƻƴ ƻŦ Ǌƛǎƪȅ ŘǊƛƴƪƛƴƎ 
ōŜƘŀǾƛƻǳǊǎ ŀƴŘ ƻǘƘŜǊ ƛƴŀǇǇǊƻǇǊƛŀǘŜ ƳŀǊƪŜǘƛƴƎΦ 
¢ƘŜ !ƭŎƻƘƻƭ .ŜǾŜǊŀƎŜǎ !ŘǾŜǊǘƛǎƛƴƎ /ƻŘŜ ό!.!/ύ {ŎƘŜƳŜ wŜǎǇƻƴǎƛōƭŜ !ƭŎƻƘƻƭ aŀǊƪŜǘƛƴƎ /ƻŘŜ όǘƘŜ /ƻŘŜύ ǎŜǘǎ 
ǎǘŀƴŘŀǊŘǎ ŦƻǊ ǘƘŜ ǊŜǎǇƻƴǎƛōƭŜ ŎƻƴǘŜƴǘ ŀƴŘ ǇƭŀŎŜƳŜƴǘ ƻŦ ŀƭŎƻƘƻƭ ŀŘǾŜǊǘǎ ƛƴ !ǳǎǘǊŀƭƛŀΦ Lƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ !.!/ /ƻŘŜΣ 
ŀƭŎƻƘƻƭ ƳŀǊƪŜǘƛƴƎ ŎƻƳƳǳƴƛŎŀǘƛƻƴ Ƴǳǎǘ ƴƻǘ ƘŀǾŜ ǎǘǊƻƴƎ ƻǊ ŜǾƛŘŜƴǘ ŀǇǇŜŀƭ ǘƻ ƳƛƴƻǊǎΦ 
!ƭƭ ŎƻƳǇƭŀƛƴǘǎ ǊŜƭŀǘƛƴƎ ǘƻ ŀƭŎƻƘƻƭ ƳŀǊƪŜǘƛƴƎ ŀǊŜ ƛƴŘŜǇŜƴŘŜƴǘƭȅ ŀǎǎŜǎǎŜŘ ōȅ ǘƘŜ !.!/ /ƘƛŜŦ !ŘƧǳŘƛŎŀǘƻǊ ŀƴŘ !Ř 
{ǘŀƴŘŀǊŘǎ ŀƴŘ ǎǘǊŜŀƳŜŘ ƛƴǘƻ ŀ ŦƻǊƳŀƭ ŎƻƳǇƭŀƛƴǘǎ ǇŀƴŜƭ ǇǊƻŎŜǎǎΦ 
¢ƘŜ DƻǾŜǊƴƳŜƴǘ ƛǎ ŀǿŀǊŜ ǘƘŀǘ ƳǳƭǘƛǇƭŜ ǇǳōƭƛŎ ŎƻƳǇƭŀƛƴǘǎ ǿŜǊŜ ƳŀŘŜ ǘƻ !.!/ ǊŀƛǎƛƴƎ ŎƻƴŎŜǊƴǎ ǘƘŀǘ ǘƘŜ ōǊŀƴŘ 
ƴŀƳŜ ŀƴŘ ǇŀŎƪŀƎƛƴƎ ŘŜǎƛƎƴ ƻŦ IŀǊŘ {ƻƭƻ ǿƻǳƭŘ ǎǘǊƻƴƎƭȅ ŀǇǇŜŀƭ ǘƻ ƳƛƴƻǊǎΦ 
¢ƘŜ !.!/ !ŘƧǳŘƛŎŀǘƛƻƴ tŀƴŜƭ Ƙŀǎ ŘŜǘŜǊƳƛƴŜŘ ǘƘŀǘ ǘƘŜ IŀǊŘ {ƻƭƻ ǇŀŎƪŀƎƛƴƎ Ƙŀǎ ōǊŜŀŎƘŜŘ ǘƘŜ ǎǘŀƴŘŀǊŘ ŎƻƴǘŀƛƴŜŘ 
ƛƴ tŀǊǘ оόōύόƛύ ƻŦ ǘƘŜ !.!/ /ƻŘŜ ōȅ ƘŀǾƛƴƎ ǎǘǊƻƴƎ ŀƴŘ ŜǾƛŘŜƴǘ ŀǇǇŜŀƭ ǘƻ ƳƛƴƻǊǎΦ Lƴ 
hƴ ǘƘŜ ōŀǎƛǎ ƻŦ ǘƘƛǎ ŘŜŎƛǎƛƻƴΣ ǘƘŜ ǇǊƻŘǳŎŜǊǎ ƻŦ IŀǊŘ {ƻƭƻ ƘŀǾŜ ŀŘǾƛǎŜŘ ǘƘŀǘ ǘƘŜȅ ƘŀǾŜ ŎŜŀǎŜŘ ŦǳǊǘƘŜǊ ƻǊŘŜǊǎ ŦƻǊ 
ǇǊƻŘǳŎǘƛƻƴ ƻŦ ǘƘƛǎ ǇŀŎƪŀƎƛƴƎ ŀƴŘ ǘƘŀǘ ǘǊŀƴǎƛǘƛƻƴ ǇǊƻǾƛǎƛƻƴǎ ǿƛƭƭ ōŜ ŀǇǇƭƛŜŘ ǘƻ ǇǊŜπŜȄƛǎǘƛƴƎ ǎǘƻŎƪǎ ƛƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ 
!.!/ {ŎƘŜƳŜ wǳƭŜǎ ŀƴŘ tǊƻŎŜŘǳǊŜǎΦ 
¢ƘŜ DƻǾŜǊƴƳŜƴǘ ǳƴŘŜǊǎǘŀƴŘǎ ǘƘŀǘ ŘǳŜ ǘƻ ǘƘŜ ǎǇŜŎƛŦƛŎ ƴŀǘǳǊŜ ƻŦ ǘƘŜ ŎƻƳǇƭŀƛƴǘǎ ōŜƛƴƎ ƛƴ ǊŜƭŀǘƛƻƴ ǘƻ ǘƘŜ ǇǊƻŘǳŎǘΩǎ 
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s22

Wednesday, 15 November 2023 9:24 PM 
; STREET, Celia; GOODCHILD, Tiali 

; ; 
CONFIDENTIAL - HS Talking Points [SEC=OFFICIAL:Sensitive] 
s22 s22 s22
s47F

From: PATERSON, Carolyn 
Sent: 
To: 
Cc: 
Subject: 

Iƛ s47F

tƭŜŀǎŜ ŦƛƴŘ ōŜƭƻǿ !κƎ C!{ ŎƭŜŀǊŜŘ ¢tΩǎ ƛƴ ŀƴǘƛŎƛǇŀǘƛƻƴ ƻŦ ǘƘŜ IŀǊŘ {ƻƭƻ ŀƴƴƻǳƴŎŜƳŜƴǘ ǘƻƳƻǊǊƻǿ ƳƻǊƴƛƴƎΦ ¢ƘŜ v¢. ƛǎ 
ƎƻƛƴƎ ǘƘǊƻǳƎƘ ŎƭŜŀǊŀƴŎŜΦ 

bƻǘŜ ǘƘŀǘ ǘƘŜ !.!/ ǊǳƭŜǎ ŀƴŘ ǇǊƻŎŜŘǳǊŜǎ ǊŜǉǳƛǊŜ ǘƘŜ aŀǊƪŜǘŜŜǊ ǘƻ ŜƴǎǳǊŜ ŎƻƴǎƛǎǘŜƴŎȅ ǿƛǘƘ ǘƘŜ tŀƴŜƭΩǎ ŘŜŎƛǎƛƻƴ 
ǿƛǘƘƛƴ ǘƘǊŜŜ ƳƻƴǘƘǎ ŀŦǘŜǊ ƴƻǘƛŦƛŎŀǘƛƻƴΦ ²Ŝ ǿƻǳƭŘ ǘƘŜǊŜŦƻǊŜ ŀƴǘƛŎƛǇŀǘŜ ǘƘŀǘ ǘƘŜ ǎǘƻŎƪ ǿƻǳƭŘ ōŜ ŎƭŜŀǊŜŘ ǿƛǘƘƛƴ ǘƘŜ ƴŜȄǘ 
ǘƘǊŜŜ ƳƻƴǘƘǎΣ 

¢ŀƭƪƛƴƎ tƻƛƴǘǎ 

 

 

 

 

 

 

 
ōǊŀƴŘ ƴŀƳŜ ŀƴŘ ǇŀŎƪŀƎƛƴƎΣ ǘƘŜ ŘŜŎƛǎƛƻƴ ǊŜǉǳƛǊŜŘ ŀ ƳƻǊŜ ŎƻƳǇƭŜȄ ǘǿƻπǎǘŀƎŜ ǇǊƻŎŜǎǎΣ ǿƘƛŎƘ Ƙŀǎ ǘŀƪŜƴ ǎŜǾŜǊŀƭ 
ƳƻƴǘƘǎ ǘƻ ŦƛƴŀƭƛǎŜΦ 

.ŀŎƪƎǊƻǳƴŘ 
 !.!/ Ƙŀǎ ŀ ǘŀǊƎŜǘ ƻŦ ол ōǳǎƛƴŜǎǎ Řŀȅǎ ŦƻǊ ǊŜǎǇƻƴŘƛƴƎ ǘƻ ŀ ŎƻƳǇƭŀƛƴǘΦ IƻǿŜǾŜǊΣ ŎƻƳǇƭŀƛƴǘǎ ǊŜƭŀǘƛƴƎ ǘƻ ǇǊƻŘǳŎǘ 
ǇŀŎƪŀƎƛƴƎ ƻŦǘŜƴ ǘŀƪŜ ƭƻƴƎŜǊ ōŜŎŀǳǎŜ ŎƻƳǇŀƴƛŜǎ ŀǊŜ ǇǊƻǾƛŘŜŘ ǿƛǘƘ ŀ ǇǊƻǾƛǎƛƻƴŀƭ ŘŜŎƛǎƛƻƴ ŀƴŘ ǘƘŜ ǊƛƎƘǘ ǘƻ ŀǇǇŜŀƭ 
όǾƛŀ ŀ ŦƻǊƳŀƭ ǿǊƛǘǘŜƴ ǊŜǎǇƻƴǎŜύ ōŜŦƻǊŜ ǘƘŜ ŘŜŎƛǎƛƻƴ ƛǎ ŦƛƴŀƭƛǎŜŘΦ ¢Ƙƛǎ ƛǎ ǇǊƛƳŀǊƛƭȅ ŘǳŜ ǘƻ ǘƘŜ ƘƛƎƘ ƛƴǾŜǎǘƳŜƴǘ Ŏƻǎǘǎ 
ƛƴǾƻƭǾŜŘ ƛƴ ǇǊƻŘǳŎǘ ǇŀŎƪŀƎƛƴƎΦ 

 ²ƘŜǊŜ ǘƘŜ tŀƴŜƭ ƳŀƪŜǎ ŀ ŘŜǘŜǊƳƛƴŀǘƛƻƴ ǘƻ ǳǇƘƻƭŘ ŀ ŎƻƳǇƭŀƛƴǘ ŀƎŀƛƴǎǘ ŀ ǇǊƻŘǳŎǘΩǎ ƴŀƳŜ ƻǊ ǇŀŎƪŀƎƛƴƎΣ /ƭŀǳǎŜ 
пΦмтΦнƻŦ ǘƘŜ !.!/ ǊǳƭŜǎ ŀƴŘ ǇǊƻŎŜŘǳǊŜǎ ǊŜǉǳƛǊŜ ǘƘŜ aŀǊƪŜǘŜŜǊ ŜƴǎǳǊŜ ŎƻƴǎƛǎǘŜƴŎȅ ǿƛǘƘ ǘƘŜ tŀƴŜƭΩǎ ŘŜŎƛǎƛƻƴ 
ǿƛǘƘƛƴ ǘƘǊŜŜ ƳƻƴǘƘǎ ŀŦǘŜǊ ƴƻǘƛŦƛŎŀǘƛƻƴ ![/hIh[ .9±9w!D9{ !5±9w¢L{LbD /h59 όŀōŀŎΦƻǊƎΦŀǳύΦ 

 Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ǘƘŜ !.!/ /ƻŘŜΣ ŀƭŎƻƘƻƭ ŀŘǾŜǊǘƛǎƛƴƎ ƛǎ ǊŜƎǳƭŀǘŜŘ ǳƴŘŜǊ ǘƘŜ .ǊƻŀŘŎŀǎǘƛƴƎ {ŜǊǾƛŎŜ !Ŏǘ мффн ŀƴŘ 
ǎŜǾŜǊŀƭ ƛƴǘŜǊǎŜŎǘƛƴƎ ŎƻŘŜǎ ŀƴŘ ƭŀǿǎΣ ǿƘƛŎƘ ŀƛƳ ǘƻ ǇǊŜǾŜƴǘ ƳŀǊƪŜǘƛƴƎ ǘƘŀǘ ǇǊƻƳƻǘŜǎ Ǌƛǎƪȅ ŘǊƛƴƪƛƴƎ ōŜƘŀǾƛƻǳǊǎΣ 
ƛƴŎƭǳŘƛƴƎ ŜȄǇƻǎǳǊŜ ƻŦ ǎǳŎƘ ƳŀǊƪŜǘƛƴƎ ǘƻ ŎƘƛƭŘǊŜƴΦ 

1 

1111 



| E: carolyn.paterson@health.gov.au 

Furzer Street, WODEN, ACT 2606 
ACT 2601, Australia 

@health.gov.au 

and Aged Care acknowledges First Nations peoples as the Traditional Owners of Country throughout Australia, 
connection to land, sea and community. We pay our respects to them and their cultures, and to 
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 Alcohol advertising in Australia must also comply with Commonwealth consumer legislation such as the 

Competition and Consumer Act 2010, as well as state and territory fair trading legislation and Liquor Licensing 
alcohol promotion requirements. 

 The ABAC Scheme is not responsible for regulation of alcohol beverages or decisions regarding whether an 
alcohol product should be permitted in Australia. Regulations relating to the sale of particular alcoholic products 
are generally provided for under state and territory liquor licensing laws, with several states having the legislated 
power to prohibit or ban alcohol products on public policy grounds. 

Happy to discuss. Thank you 

Carolyn 

Carolyn Paterson 
Assistant Secretary 
Alcohol and Other Drugs Branch 

Population Health Division | Primary and Community Care Group 
Australian Government Department of Health and Aged Care 
P +61 (0)2 6289 | s22s22
Location: s22
Sirius Building , s22
PO Box 9848, Canberra 

Executive Assistant s22

The Department of Health 
and their continuing all Elders both past 
and present. 
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C 

s22

From: PATERSON, Carolyn 
Sent: 
To: s47F

Cc: s22

Subject: FYI: Industry code on alcohol advertising fails to address Hard Solo [SEC=OFFICIAL] 
Attachments: FARE MEDIA RELEASE HARD SOLO ABAC 16NOV23.pdf 

Thursday, 16 November 2023 12:37 PM 

GOODCHILD, Tiali; 

FYI I understand FARE have also spoken with you. I haven’t seen this published yet. 
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Executive Support Officer 
Population Health Division 

Australian Government Department of Health and Aged Care 
@health.gov.au 

North, Sirius Building 
PO Box 9848, Canberra ACT 2601 
The Department of Health and Aged Care acknowledges the traditional owners of country throughout Australia, and their continuing 
connection to land, sea and community. We pay our respects to them and their cultures, and to elders both past and present. 

@health.gov.au> 
 Thursday, 10 August 2023 8:02 AM 

@Health.gov.au>; @health.gov.au> 
@health.gov.au>; @health.gov.au>; PATERSON, 

Carolyn <Carolyn.Paterson@health.gov.au> 
 RE: NEW QTB due 9:30am: Hard Solo [SEC=OFFICIAL] 

QB23-000237 (Hard Solo) has been created and sent to Division for drafting. 

Parliamentary Co-ordination, Appointments and Committee Section 
Ministerial and Parliamentary Services Branch 

THIS D
OCUMENTHAS BEEN R

ELE
ASED U

NDER 

THE FREEDOM O
F IN

RMATIO
N ACT 19

82
  

BY THE D
EPARTMENT

H
ALT

H AND AGED C
ARE

s22

From: 
Sent: Thursday, 10 August 2023 8:05 AM 
To: 
Cc: 

s47
E(d)s22 s22 ; ; PATERSON, Carolyn; ; s47E(d) s22

Page 1 of 2
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s47E(d)

Subject: RE: NEW QTB due 9:30am: Hard Solo [SEC=OFFICIAL] 

Importance: High 

Good morning 
Confirming we have recived QB23-000247 in our queue. 
Thanks so much,

s22

 সহ঺঻ s22
s22

s22
s22Location: 

From: 
Sent: 

s47E(d)

To: 
Cc: 

s47E(d) s47E(d)
s22 s47E(d)

Subject: 
Hi team 

Warm Regards 
s22

People, Communication and Parliamentary Division | Corporate Operations Group 

Australian Government, Department of Health and Aged Care 
@health.gov.au 

Location: Scarborough House 

s22
s22

GPO Box 9848, Canberra ACT 2601, Australia 
The Department of Health and Aged Care acknowledges First Nations peoples as the Traditional Owners of Country throughout 
Australia, and their continuing connection to land, sea and community. We pay our respects to them and their cultures, and to 

all Elders both past and present. 

From: @Health.gov.au> s47E(d)

Sent: Thursday, 10 August 2023 7:28 AM 
To: s47E(d)

s22
@health.gov.au> 

Cc: @health.gov.au>; s47E(d) @health.gov.au>; PATERSON, 
Carolyn <Carolyn.Paterson@health.gov.au> 
Subject: NEW QTB due 9:30am: Hard Solo [SEC=OFFICIAL] 
Good morning 
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Can we please organise a new QTB due 9:30am this morning with PHD titled ‘Hard Solo’ based off the following 
article (hyperlinked): 

Teals shoot first in Hard Solo battle 
Sydney Morning Herald, General News, 10/08/2023, Angus Thomson, Page 7 

Teal crossbenchers will confront industry figures about the growing number of alcoholic drinks marketed to underage 

drinkers after a "hard" version of the popular soft drink Solo was approved for sale in Australia. 

Also reported by: Sydney Morning Herald (Online) 

Read Plain Text Read More 

Thank you! 
s22
s22
Departmental Liaison Officer 

Office of the Hon Mark Butler MP 
s22

Minister for Health and Aged Care 
The Department of Health acknowledges the traditional owners of country throughout Australia, and their continuing connection 
to land, sea and community. We pay our respects to them and their cultures, and to elders both past and present. 
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